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简介：Bing Liu is a professor of Computer Science at the University of Illinois at Chicago (UIC). He obtained his PhD in Artificial Intelligence from the University of Edinburgh. He has published extensively in data mining, Web mining and text mining in leading conferences and journals, e.g., KDD, WWW, AAAI, IJCAI, ICML, SIGIR, TKDE, etc. He has also written a textbook titled “Web Data Mining: Exploring Hyperlinks, Contents and Usage Data”. Liu also has extensive research experiences in opinion mining, and pioneered the research direction of feature-based opinion mining and summarization. Due to this work, he has given several invited talks in academia and industry. On professional activities, Liu served as the program chairs of PAKDD-02, CIKM-06, SDM-07, and also vice chair, deputy vice chair, senior PC and PC members of numerous conferences. He was also an associate editor of IEEE Transactions on Knowledge and Data Engineering, and an associate editor of SIGKDD Explorations. Currently, he serves as a program chair of KDD-2008 (14th ACM SIGKDD International Conference on Knowledge Discovery and Data Mining). Further information about him can be found at http://www.cs.uic.edu/~liub. 
简介：
Evaluative texts on the Web have become a valuable source of opinions on products, services, events, individuals, etc. Recently, many researchers have studied such opinion sources as product reviews, forum posts, and blogs. However, existing research has been focused on classification and summarization of opinions using natural language processing and data mining techniques. An important issue that has been neglected so far is opinion spam or trustworthiness of online opinions. In this paper, we study this issue in the context of product reviews, which are opinion rich and are widely used by consumers and product manufacturers. In the past two years, several startup companies also appeared which aggregate opinions from product reviews. It is thus high time to study spam in reviews. To the best of our knowledge, there is still no published study on this topic, although Web spam and email spam have been investigated extensively. We will see that opinion spam is quite different from Web spam and email spam, and thus requires different detection techniques. Based on the analysis of 5.8 million reviews and 2.14 million reviewers from amazon.com, we show that opinion spam in reviews is widespread. This talk analyzes such spam activities and presents some novel techniques to detect some of them. 

欢 迎 光 临！
